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Can social media help me 

sell new homes?
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This is like having a little robot that you type what you would

like him to put on all of your business and social networking 

sites then it runs around, logs into your sites and posts whatever 

you told it to.
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www.MasterYourInternetPresence.com

This is most like a big college classroom with people sharing articles, 

journal entries, ideas, stories  and setting up parties and events 

to get together.
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Lisa Parrish

The National Sales & Marketing Awards

www.thenationals.com
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Social Media 

at The Nationals

New Category added this year

Best Intergrated Internet 

Marketing Campaign

“USE OF SOCIAL MEDIA”

 

___________________________________ 

___________________________________ 

___________________________________ 

___________________________________ 

___________________________________ 

___________________________________ 

___________________________________ 



The New Home Council 
 

  Page 
13 

 
  

Slide 34 

Crystal Point - Jersey City, NJ

 Located in NYC Metro Area - Across the River

 Market of confident, sophisticated and investment 

savvy buyers who rely on personal internet research.

 Majority of Ad budget focused on SEO, SEM, 

banners and social media maintenance. 

 Online presence accounts for #1 source of traffic, 

providing over 33% of visitors to sales office and 28% 

of all buyers.
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Villebois - Wilsonville, OR

 Site of a former State Mental Hospital

 State mandated a compact transit oriented urban development 

 State required that 23 sites for persons with mental illnesses to 
be integrated into community.

 Social media used to be awareness-effective, cost effective and 
traffic generating strategy. 

 12 social media outlets be used with a consistent and integrated 

campaign.
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Esprit - Marina Del Rey, CA

 Upscale Apartment Community 

 Website & Social Networks fully integrated

 The community reaches out to targets using social media tools 
they use daily. The establishment and management of the social 
media sites serves to build a “relationship” with the local 
community. Maintains a dialog with members of the community 
and tenants and established the community as the social hub 
that’s “in the KNOW” 

 Tweets are updated twice daily

 FB Posts are updated weekly with ideas for events, restaurants, 
and shopping. 

 Banner ads placed on targeted websites and eblasts mirror the 
BRAND experience. 
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Highland Homes - Florida

 Homebuilder targeting First Time Buyers

 50% decrease in marketing budget 

 Social Media launched to maintain online brand and 
internet traffic. 

 Tactics included: Blog, Facebook, Twitter, 

online PR sites and social bookmarking. 

 300% increase in referring URLs and 100% increase 
in keywords. 

 Builder averages 60 sales per month, 

 53% increase in internet leads   

 13% conversion rate.
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Myers Barnes - It’s Free in 2009

 Sales Trainer and Motivational Speaker

 Goal was to maintain connection with clients and prospects with 
no budget for training and consultation services. 

 The recession forces extreme budget cuts that prevented many 
past customers from utilitzing clients services.

 Campaign created an overwhelming response and keep the 
core audience engaged and connected. Keep Myers positioned 
as not only an industry expert but as someone intimately 
connect with and invested in the homebuilding community. 

 Because Myers offered so many FREE but valuable resources 
during this time, measurable brand loyalty has increased and 
bookings are returning for 2010!
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Social Media 

 Give 10 times before you “ask”

 Largest Cocktail Party - be interesting 

 Remember your “telling” not “selling” 

 Sharing, giving and becoming 

“TOP of Mind” ~~ Owning your “BRAND”
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Lisa Parrish

The National Sales & Marketing Awards

www.thenationals.com
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Social Media & You & Them
Or… how to win friends and influence people

…then get them to influence their friends

…and then get their friends to influence their friends

…and then get their friends to influence their friends

…and then get their friends to influence their friends
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Slide 68 

Branding the online marketplace

Consumer Brand Ownership
Our brand is whatever they say it is

Word-of-mouth more important than ever

Social Networks are the new word-of-mouth

Consumers go to Facebook and Twitter to:
Complain

Celebrate

Tell the world either of the above

68
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Why should I get involved?

Your customer sees Social 

Media as very relevant.

Your post lives sandwiched 

between pre-approved 

postings from friends and 

family.
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A daunting task?

Facebook is…
Profile-centric.

Strong Ad Platform. 

Twitter is…
Quick, frequent messages.

140 characters or fewer.

70

YouTube…
Widest used video sharing site

Integrates well with social networks

Flickr is…
Widest used photo sharing site

Also integrates well

Narrow your efforts:

 

___________________________________ 

___________________________________ 

___________________________________ 

___________________________________ 

___________________________________ 

___________________________________ 

___________________________________ 

Slide 71 

Who are these people?

44% of users are 18-34

53% Female

52% > $30k – 100k

71

45% of users are 18-34

55% Female

60% > $30 - 100k

First-time buyers 

Median age: 30

21%: Single women

60%: Married couples

Median Income: $61,600
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How are we reaching them?

Frequent communication

Keeps your brand “top-of-mind”

Encourage interactivity with your posts to remain 

“sticky”
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Do they follow up?

Facebook and Twitter have delivered over 2,500 visits 

to our pages in the past month alone.

Facebook ended 2009 as our #4 referrer of traffic 

(it has only been up since June!)

Include Facebook & Twitter in your post-purchase 

surveys.
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So what?

Success is:

Increasing our visibility as a company (winning 

mindshare)

Getting traffic to our community pages

Getting foot traffic to our sales offices

Getting traffic to contact us
Click live chat

E-mailing us

Phone call
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Interaction is key!

Provoke an action

Supply a link for more 

(bring them to your site)

Follow up after your post
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Facebook wants you to be happy

Facebook keeps track of your interactivity success

76

Not so goodGood
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Crisis

Have a discussion about how you’ll address likely 

issues online with decision makers and the person 

behind the keyboard.

Recognize levels of alert: 

when to engage and when to lay low
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Importance of Tagging

Twitter Hashtags: Are you effected by a common topic 

or even a crisis? We used #rackspace when we lost 

our website.

YouTube & Flickr: Tag your videos with relevant 

keywords for fringe benefits.
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Fringe benefits

Search Engine Optimization

Tags on photos and videos

Profile names

Piggyback on Twitter and Facebook’s “relevance” and 

Google will reward you
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Covering the bases

You need to have a presence in all channels.

Social Media is just one part of integrating online 

marketing efforts.

All major search engines

Major listing services

Your website

E-mail marketing

Social networks
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To Recap

Social media is free.

It boosts your online properties.

Use tools to encourage and track public perception

Identify opportunities

We haven’t yet reached the peak!
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Thanks!

82

Jonathan Rundle

206 801 0121

jerundle@gmail.com

@jerundle
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Can social media help me 

sell new homes?
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Really?
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How Real Estate Marketing Works:V
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1. Make your customers 

believers!

(Testimonials)
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2. Have your customers tell 

their friends about you

(Referrals)
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3. Expand the reach of your 

good name

(Brand Awareness)
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How Social Media Works:V
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1. We go online and tell people 

what we like and don’t like!

(Testimonials)
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2. Our online following are 

our friends and family

(Referrals)
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3. The whole ethos of social 

media is to connect friends

(Brand Awareness)
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FREE

How to build a Real Estate 

Facebook Fan Page
Available during the Q&A

(Shameless Self Promotion)
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